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Highlights of report

* AA Grapevine Podcast debuted in November of 2021.

* Types of work being done to draw traffic to the site.

* Work continues on site maintenance and support ticket solutions
* Marketing reports on the La Vina and AAGV

* Specifics of demographics and numbers from podcast downloads
* Lots more very exciting stuff!



AAGV Website Specifics

* The website averages 84K users a month up about 2.4% from last year
* Site is growing more than expected year over year.

* Most popular page other than home page is the sobriety calculator

* Second most being the Podcast homepage.

e SEO Perfomance (Search Engine optimization) What gets people on
the site
» Sobriety calculator

* Grapevine magazine
* Grapevine podcast



AAGV Store performance

* Avg of 13.6 K users monthly avg
* Year over year comparisons were similar

* Revenue from the store 113K down about 7.3% from 2020
 December was a strong sales month

* 23% of sales came from “organic” searches rather than directed links

e 60 % of traffic is from mobile users



AA La Vina Site

* 3.1 K user monthly
 Traffic remains steady following a big jump in summer 2021

 Sales for La Vina Store 13K
» 78% of traffic was directed rather than organic



2021 In Revue

 Over 1 million visitors between the Site and store
* 13% increase in yearly revenue ($1.22 M)

* Podcast was 5t most popular page on the site despite debuting in
November

* LA Vina’s revenue jumped over 145% to over $100,000

* Web traffic to the site increased 280% to over 43,000 user for the
year.



Podcast Specific Numbers As of Jan 18, 2022

16 Episodes
38,015 downloads
Average of 2,376 downloads per episode
Where they listen
Apple 46%/GV site 27%/Spotify 9%/ other 18%
How they listen
Mobile App 65 / Browser 18 / Desktop 7%
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Audience Overview

DESCRIPTION RG ORE AALAVINAORG LAVINA STORE Acquisition: THROUGH AAGV, INC CAMPAIGNS
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ASOF 01/13/2022"
Audio Stories Collected 380 1. Homepage 7. larchive 1. finicio 7. Iservicio
Daily Quote 45,136 2. /sobriety-calculator 8. /site-search 2. la-revista 8. /sigue-lavina IG
Weekly Stories 17,857 3. /[podcast 9. /carm—the-message 3. Jusuariofinicio-sesion 9. /historia-grapevine
Monthly News 54,735 4. /login 10. /sobriety-card 4. [recursos 10. /comparte
Quarterly GV and Your 82601 5 11. /get-involved 5. leve-el-mensaje 11. /calculadora
Group Imagazine

Source: Constant Contact| Simple Voice Center
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